Chapter One Test Bank
Multiple Choice Questions

1.
The primary focus of the marketing concept is to:


a.
generate a high level of customer traffic


b.
push products into the hands of consumers


c.
satisfy the wants and needs of consumers


d.
produce a high profit margin

2.
Which of the following is not a component of the original hospitality marketing mix?


a.
product-service mix


b.
communication mix


c.
presentation mix


d.
distribution mix

3.
Which of the following traditional marketing mix elements is (are) part of the presentation mix?


a.
price


b.
product


c.
place


d.
promotion


e.
a and c

4.
Advertising and promotion are elements of the:


a.
product-service mix


b.
communication mix


c.
presentation mix


d.
distribution mix

5.
Which of the following marketing mix variables would directly affect the cost section of an income statement?


a.
price


b.
product


c.
promotion


d.
b and c


e.
none of the above

6.
Changes in the profile of residents within a city or given geographic area represent which of the following types of trends?


a.
economic


b.
political


c.
social


d.
technological

7.
During the last ten years, the percentage of independent restaurants has:


a.
increased


b.
decreased


c.
remained about the same

8.
Major airlines competing with charter airlines and commuter airlines is an example of:


a.
product form competition


b.
product class competition


c.
general competition


d.
budget competition

9.
Fast food chains competing with convenience stores and supermarkets is an example of:


a.
product form competition


b.
product class competition


c.
general competition


d.
budget competition

10.
Which of the following is the correct order of the three stages in the marketing management cycle?


a.
marketing planning – marketing execution – marketing evaluation


b.
marketing evaluation – marketing planning – marketing execution


c.
marketing execution – marketing evaluation – marketing planning

True/False Questions

1.
The larger the firm, the more likely it will have a structured approach to scanning the environment and documenting trends. 
2.
Self-service applications have increased in the hospitality industry due to labor shortages and the high cost of labor. 
3.
Selling focuses on the needs of the consumer while marketing focuses on the needs of the seller. 
4.
Product category competition exists among companies that provide similar products and services to the same customers at a similar price level. 
5.
A good marketing manager will be able to control the external environment for her firm’s products and services. 

























































































































